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How PIM Helps

Drive eCommerce Sales

Online commerce is booming, with the global market for auto parts eCommerce projected to reach $140
billion by 2030. For manufacturers to capture this growth, accurate, consistent, and detailed product

information is essential.

Let’s see how a PIM can help auto parts manufacturers drive eCommerce sales.

Streamlining Compliance with Industry

O-I Standards
Ensures adherence to ACES & PIES standards for
compatibility and data formatting.
v
Centralizing Product Data
0 2 Management
Consolidates all product data into one repository for accuracy and
consistency.
v
Enhancing Product
0 3 Discoverability
Optimizes product content for better visibility in search engines
and marketplaces.
w
Data-Driven Insights for Optimization
0 4 Offers analytics to refine product listings and boost sales
strategies.
-
Support for Personalization
O 5 Enables tailored recommendations and offers based on
customer preferences.
v
Efficient Inventory and Supply Chain
O 6 Management
Syncs inventory updates across platforms to prevent overselling.
v
Seamless Syndication to Multiple Channels
0 7 Distributes data to multiple platforms with platform-specific
compliance.
v
O 8 Improving Customer Experience
Provides detailed, accurate product data to simplify decision-making.
v
0 9 Faster Time-to-Market
Speeds up product onboarding and launch processes.
w
-I O Scalability for Global Expansion
Supports multilingual, multi-currency, and regional requirements.
-

Ready to Drive Your eCommerce Success with PIM

Schedule a FREE Consultation
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