
Having high-quality, accurate, and consistent automotive product data is crucial for 
success across all sales channels. Use this checklist to assess whether your product data 
is optimized for delivering seamless omnichannel experiences. 

Complete & Consistent Information

Data Validation & Cleansing: 
Regularly review and clean data to identify and correct errors, inconsistencies, and missing 

information.

Data Quality & Accuracy 

These critical areas ensure your product data is accurate, complete, and optimized for a 
seamless omnichannel experience, leading to increased customer satisfaction, improved 
sales, and a stronger competitive advantage. 

Contact the experts at Credencys today for a free 
consultation on how to optimize your product data for 

omnichannel success.

Get in Touch 

Product Attributes Descriptions

All relevant attributes (part number, 
manufacturer, vehicle fitment, 
dimensions, weight, materials, 
warranty, etc.) are captured accurately 
and consistently across all platforms.

Clear, concise, and informative 
descriptions for both technical and 
consumer audiences.

Images Videos

High-resolution, professional images 
from multiple angles. Include lifestyle 
images where applicable.

Product demonstrations, installation 
guides, and customer testimonials.

Data Enrichment 

Vehicle Fitment Data:
Accurate and up-to-date fitment information for all vehicles (make, model, year, engine, trim). 

Utilize reliable data sources like vehicle identification numbers (VINs). 

Cross-References & Alternatives:
Include cross-references to competitor parts and alternative solutions. 

Technical Specifications:
Detailed technical specifications for engineers and technicians. 

Customer Reviews & Ratings:
Integrate customer reviews and ratings from various sources. 

Competitive Analysis:
Track competitor pricing, product features, and availability. 

Data Organization & Structure 

Data Standards & Taxonomies:
Adhere to industry standards and taxonomies (e.g., ACES, PIES) for consistent data representation. 

Data Dictionaries:
Maintain a comprehensive data dictionary to define and document all data fields and their 

meanings. 

Data Feeds & APIs:
Implement robust data feeds and APIs for seamless data exchange with e-commerce platforms, 

marketplaces, and other channels. 

Data Governance & Management 

Data Ownership & Responsibility: 
Clearly define roles and responsibilities for data management within each organization. 

Data Security & Privacy:
Ensure compliance with data privacy regulations (e.g., GDPR, CCPA). 

Data Monitoring & Analysis:
Track key data metrics (e.g., data quality scores, website traffic, conversion rates) to identify areas 

for improvement. 

Omnichannel Considerations

Channel-Specific Data Requirements: 
Adapt product data to meet the specific requirements of each channel (e.g., Amazon, eBay, retailer 

websites, mobile apps). 

Personalized Experiences: 
Utilize data to personalize product recommendations and shopping experiences for individual 

customers. 

Mobile Optimization: 
Ensure product data is optimized for mobile devices (e.g., fast loading times, high-quality images). 

Voice Search Optimization:  
Optimize product data for voice search queries. 

Tools & Technologies

Channel-Specific Data Requirements: 
Adapt product data to meet the specific requirements of each channel (e.g., Amazon, eBay, retailer 

websites, mobile apps). 

Personalized Experiences: 
Utilize data to personalize product recommendations and shopping experiences for individual 

customers. 

Mobile Optimization: 
Ensure product data is optimized for mobile devices (e.g., fast loading times, high-quality images). 

Voice Search Optimization:  
Optimize product data for voice search queries. 
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